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Abstract: Since the introduction of the new consent-based rape provision in Denmark on January 1st 2021, reports 

(Christensen, 2021; Det Kriminalpræventive Råd & Epinion, 2023) show that young Danes are interested in 

sexual consent but experience confusion about its concept and practice. The report by Det 

Kriminalpræventive Råd and Epinion (2023) shows that young men display a higher acceptance of rape 

myths. International research (Dunn & Orchowski, 2022; Hust et al., 2014) points to rape myth acceptance as 

being an indicator for lower intentions of seeking sexual consent. Rape myth acceptance can be affected by 

media consumption (Edwards et al., 2011), which is why this paper examines how rape myths, sexual 

consent, and gender roles are reflected in Danish non-profit organisations’ multimodal communications about 

sexual consent on social media. This focus was chosen because non-profit organisations are primary 

contributors to sexual consent communication, and social media is where young Danes spend time 

(Danmarks Statistik, 2023) and access information about sexual boundaries (Christensen, 2021). The paper 

employs a multimodal critical discourse analysis (Machin & Mayr, 2012; van Leeuwen, 2008) to explore 

verbal, visual, and auditory elements in Instagram posts by three different non-profit organisations over the 

course of 2023. 
The analysis shows that the non-profit organisations’ communication about sexual consent on social 

media reflects traditional gender roles where sexual consent is the responsibility of women. Their 

communication also perpetuates rape myths and presents sexual consent as a complex and difficult issue. 

This focus on difficulty and complexity could be argued to hinder a clear understanding of sexual consent 

and could, alongside the ascription of sexual consent as the responsibility of women, be used as an excuse for 

sexual violence. The findings highlight a need for organisations to adopt more clear and inclusive 

communication strategies to improve young Danes’ understanding of sexual consent. 

Keywords: Multimodal Critical Discourse Analysis (MCDA), sex health communication, sexual consent, 

gender representations, rape myths 

1. Introduction 

Since the introduction of the revised Danish rape provision (commonly known as the consent law) 

in the beginning of 2021, non-consensual sex has been criminalised in Denmark. However, 

according to reports by Christensen (2021) and Det Kriminalpræventive Råd (the Danish Crime 

Prevention Council) and Epinion (2023), young Danes in the ages 16-29 years old still experience 

confusion about the meaning and practice of sexual consent. 

According to the report by Det Kriminalpræventive Råd and Epinion (2023), this uncertainty 

may stem, at least in part, from a higher rape myth acceptance among younger demographic groups. 

Rape myths can generally be defined as “attitudes and beliefs that are generally false but are widely 

and persistently held, and that serve to deny and justify male sexual aggression against women.” 

(Lonsway & Fitzgerald, 1994: 134). This higher rate of rape myth acceptance has also not changed 

since the previous measurement, which was taken before the introduction of the Danish consent 

law, suggesting that these tendencies have not changed despite the increased amount of attention on 

sexual consent (Det Kriminalpræventive Råd & Epinion, 2023). 

The report by Det Kriminalpræventive Råd and Epinion (2023) finds that there is a greater 

rape myth acceptance among demographic groups who have less sexual experience and a lower 

degree of general education, which may implicitly suggest that the problem of a higher rape myth 

acceptance will solve itself over time as demographic groups age and gain sexual experience and 

general education. However, other research (Hust et al., 2014) finds that rape myth acceptance 
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predicts engagement in sexual violence, emphasising the importance of research into the reasons 

behind rape myth acceptance among younger Danes.  

Christensen’s (2021) report shows that young Danes actively seek information about sexual 

consent by speaking to their friends, via search engines, on social media, by speaking with family, 

and by watching porn. The underlying experiences of young Danes with sexual consent, 

nonconsensual sexual experiences, non-consensual image-sharing and alcohol-intoxicated sexual 

encounters have been researched by Johansen (2021), Johansen et al. (2020), and Knountsen et al. 

(2024). However, the sources of information that young Danes have available, have not been 

researched yet.  

To begin bridging this gap, this paper focuses on how communication contributing to the 

public debate on sexual consent could advance or dispel rape myths. Instagram, being one of the 

most popular social media platforms among young Danes (Danmarks Statistik, 2023), invites the 

analysis of the factors that could visually and verbally contribute to young Danes’ state of 

knowledge on sexual consent and the creation and perpetuation of rape myths. Especially non-profit 

organisations have a role to play in this debate and have been particularly vocal about sexual 

consent and the consent-based rape provision on Instagram. Because non-profit organisations play a 

central role in communicating and educating about sexual consent and frequently disseminate this 

communication on Instagram, where young Danes view it, the paper examines how rape myths, 

sexual consent, and gender roles may be reflected in this communication by employing a 

Multimodal Critical Discourse Analysis. 

 

2. Literature review 

Previous studies have investigated the topics of sexual consent in Denmark, Danes’ sources of 

knowledge about sexual consent, the prevalence of rape myths in Denmark, non-profit organisations 

and their role in the sexual consent debate, and communication about sexual consent on social 

media. 

 

2.1. Sexual consent in Denmark  

While consent is still understood to be a fairly ambiguous concept (Uhnoo et al., 2024), Popova 

(2019) describes four overarching approaches to understanding it: (1) the ‘radical feminist’ 

approach, (2) the ‘yes-means-yes’ approach, (3) the ‘no-means-no’ approach, and (4) recent 

developments, which the author summarises under the heading ‘sex-critical’. The radical feminist 

approach, according to Beres (2007) is chiefly concerned with how gendered power oppresses 

women and posits that sexual consent does not happen on an even playing field. The yes means yes 

approach, according to Harris (2018) focuses on affirmative consent, where the presence of a ‘yes’ 

constitutes agreement. On the other hand, the no means no approach focuses on refusal and assumes 

that the absence of a ‘no’ constitutes consent (Harris, 2018). Sex-critical approaches, similar to the 

radical feminist approach, focus on power, but have a more nuanced conception of it, where power 

is an interaction of multiple forces that push and pull in different directions (Popova, 2019). A 

concrete definition of sexual consent is given by Muehlenhard et al. (2016), who posit that sexual 

consent entails three distinct aspects: (1) feelings, (2) communication, and (3) perceptions. The first 

aspect can be described as an internal willingness to engage in sexual activity (Jozkowski et al., 

2014), while the second aspect can be a verbal or non-verbal and explicit or implicit communication 

of that willingness to one's sexual partner (Hickman & Muehlenhard, 1999) and the third aspect 

refers to the ability to perceive the communication of one's sexual partner (Willis et al., 2021). 

In Denmark, the decision in favour of a consent-based rape provision has since been made, 

but the public debate on the effects of the new consent-based rape provisions continue. When the 

new Danish consent-based rape provision (samtykkebaseret voldtægtsbestemmelse) came into 
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effect in the beginning of 2021, it was not only on the basis of the Istanbul Convention but was 

preceded by the protests regarding the previous rape provision by a multitude of women’s rights 

organisations. National news media began partaking in the debate and in 2020 the Danish 

government announced their intentions to change the provision. Over the course of the public 

debate about the change, the choice between the terms ‘consent’ and ‘voluntariness’ have polarised 

and, at times, almost halted the progression of the new provision (Vestergaard, 2020). 

To understand which basis young Danes have for understanding sexual consent, it is useful to 

examine the curriculum for sexuality education in Danish schools. Recent research by Roien et al. 

(2022) has explored the Danish national curriculum for sexuality education between 1970 and 2020. 

According to Roien et al (2022), of the younger Danes, between the ages of 15 and 24, 94% of men 

and 95% of women have received formalised sex education in school. Roien et al. (2022) find that 

the current national curriculum frames sexuality education as a means of individual risk prevention. 

While the curriculum focuses on health and sexual agency, it also downplays the areas of pleasure, 

LGBTQ+ issues, as well as ethnic, cultural, and religious diversity regarding sexuality (Roien et al., 

2022). 

In the school year of 2023/2024, obligatory sexuality education in the upper secondary 

schools, which is organised as a cross-subject activity (Tesfaye, 2023), was implemented in addition 

to the mandatory sexuality education that takes place in primary schools. However, sexuality 

education is not an independent course and instead organised as an activity that can be taken up in 

any of the courses in higher secondary education (Tesfaye, 2023). The new law also poses that 

students should be taught in matters of sexual consent and boundaries, sexually transmitted diseases 

and prevention hereof (Tesfaye, 2023). 

The report by Christensen (2021), as well as the report by Det Kriminalpræventive Råd and 

Epinion (2023) shows that young Danes have available a variety of sources of knowledge 

surrounding sexual consent. While the report by Det Kriminalpræventive Råd and Epinion (2023) 

found that young Danes acquire knowledge about sexual consent via social and dialogue-based 

channels, the report by Christensen (2021) found that most young Danes learn about sexual consent 

by talking to friends (40.45%). This is followed by using search engines (31.7%), using social 

media (13.8%), watching porn (11.2%), and talking to their family (9%) (Christensen, 2021). 

 

2.2. Rape myths  

Lonsway and Fitzgerald (1999, p. 134) define rape myths as “attitudes and beliefs that are generally 

false but are widely and persistently held, and that serve to deny and justify male sexual aggression 

against women.” The present paper extends the concept to a media context, where rape myths are 

understood as beliefs and assumptions that are embedded in multimodal communication. 

Rape myths, according to Payne et al. (1999) simultaneously blame the rape victim, absolve 

the perpetrator, and minimise or justify the offence. Studies have found that a higher acceptance of 

rape myths is associated with lower intentions to accept sexual consent decisions (Hust et al., 2014). 

Dunn and Orchowski (2022) similarly showed that high school boys with a higher acceptance of 

rape myths are less likely to intend to garner sexual consent from their partners. 

A number of methodologies for measuring rape myth acceptance have since been developed, 

notably also the Illinois Rape Myth Acceptance (IRMA) scale (Payne et al., 1999) that was adapted 

into the IRMA-DK-scale for the report by Det Kriminalpræventive Råd and Epinion (2023). The 

IRMA-DK-scale focuses on four sub-scales: (1) blaming of the rape victim, (2) narrowing of what 

constitutes rape, (3) removal of the rape perpetrator’s responsibility, and (4) questioning whether the 

rape has taken place (Det Kriminalpræventive Råd & Epinion, 2023). The report by Det 

Kriminalpræventive Råd and Epinion (2023) found that the latter two categories received more 

support by the respondents than the former two, especially among men in the age group of 16-30 

years. 



Rape myths on Instagram  Globe, 20 (2026) 

110 

Edwards et al. (2011) summarise that rape myths are prevalent in media and can affect 

consumers’ attitudes towards rape. For example, Franuik et al. (2008) examined newspaper 

headlines for rape myths and found that nearly 10% of headlines about a specific rape case 

contained rape myths. Regarding newer media, Thulin et al. (2024) found that the rape myths most 

frequently expressed on social media convey that rape is (1) used as a method of revenge, (2) the 

result of being sexually carried away, (3) the consequence for too revealing clothing, (4) happens 

when the victim is not clear enough with their no, and (5) somewhat the responsibility of the victim 

if they were intoxicated. The authors also point out that addressing the pervasiveness of rape myths 

on social media is especially relevant as they have the tendency of spreading quickly on platforms 

(Thulin et al., 2024). Many young people use social media frequently and tend to believe 

information found online (Thulin et al., 2024). 

Linguistically, Bohner (2001) points to the use of passive voice when describing rape cases, 

which obscures or downplays the rape perpetrator. According to Bohner (2001), nominalisation and 

reduced focus on the rape itself, often by avoiding the word or describing the situation surrounding 

the rape in greater detail, also contribute to obscuring the role of the rape perpetrator. Franuik et al. 

(2008) also point out that many texts use the word accuser rather than victim and hereby bias the 

readers. A similar function, though not applied to rape case coverage, is quotation marks, of which 

Gutzmann & Stei (2011, p. 2651) note that they “block the stereotypical interpretation of an 

expression and thereby indicate that some alternative meaning ought to be inferred.” Bohner et al. 

(2003) further remark that scare quotes are frequently used to show that the author of a text is 

repeating someone else’s word but is opposed to its use. 

 

2.3. Non-Profit organisations and information about sexual consent  

While many Danish non-profit organisations are involved in informing the public about sexual 

consent and the new consent-based rape provision, there is no definite list of organisations. The 

Danish state registers all organisations in a central registry (CVR) but does not have a way to filter 

for non-profit organisations that focus on a specific concern. Sundhedsstyrelsen (the Danish Health 

Authority) (2018) published a document listing organisations relevant to sexual health matters. 

Since this document was published in 2018, before the consent-based rape provision went into 

effect, the list is likely incomplete in regard to non-profit organisations concerned with sexual 

consent. The organisations that can be found via Google-searches represent a variety of views on 

the concept of sexual consent and its application in Danish law. Some organisations were actively 

campaigning for the consent-based rape provision to be implemented, while others criticise it and 

campaign for a reversal of the provision. Most of the non-profit organisations have a website on 

which they communicate, but also maintain a variety of social media accounts, as well as hosting 

events and activities and being present at different Danish festivals. 

 

2.4. Social media communication about sexual consent  

As this paper’s data set is collected on the social media platform Instagram, I will briefly describe 

the structure of an Instagram post, as well as the affordances of the platform that are relevant to the 

present analysis. 

Following the vertical scrolling design of most modern smartphones, Instagram posts are 

commonly displayed on a feed amongst other posts. Users may also tap and view the profile of a 

specific user and see all of that user’s posts displayed in a grid format. An individual Instagram post 

on a smartphone, however, is always structured in the same way. At the top, the viewer finds a 

white bar which features the creator’s username, optionally the location of the image and three 

vertical dots that lead to a menu of further options. Below the bar, the image is displayed as a square 

post (1080x1080px), a landscape post (1080x566px) or a portrait post (1080x1350px). Optionally, 

the post can be made into a carousel with a maximum of ten images that can be viewed by swiping 
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to the left. In this case, all following images will be cropped to match the formatting of the initial 

image. Below the image, a white bar with a symbol of a heart, a speech bubble and a paper airplane 

can be found. These indicate the options to interact with the post by linking, commenting or 

sharing. Next to these symbols, in the case of a carousel post, a row of dots, indicating which image 

the viewer is has swiped to, can be found. On the right side below the image a bookmark symbol 

can be found, indicating that the viewer can save the post in their own collection. Below this bar, 

the number of likes is displayed, if the posting user has enabled this function. Below that, the 

username of the posting user, along with the caption. The caption has a limit of 2200 characters, but 

is truncated at 125 characters, unless the viewer taps to view more. Below the caption, the option to 

view comments is given by tapping. The post ends with a date, which is first shown in minutes 

since posting, then hours, then days and finally day and month. 

Gibson’s concept of affordances has been adapted in the field of communication research and 

has also been applied to social media communication (Giles, 2018). In social media communication 

this, according to Hutchby (2014) means that social media platforms have the function of both 

enabling and constraining participants’ actions in certain ways. Especially relevant to 

communication about sexual health, are the algorithmic constraints that Instagram affords. 

Instagram posts related to the topic of sexual health are frequently deemed to be in opposition to 

Instagram’s community guidelines (Porter et al., 2024). Hence, users have devised new ways of 

speaking about the topic that are more acceptable to the platform, such as placing asterisks instead 

of some of the characters of a word (e.g. r*pe), substituting different but similar words (e.g. grape 

instead of rape) or using emojis. Similarly, the platform practices ‘shadowbanning’ in which the 

visibility or reach of certain types of content or certain profiles is reduced by the platform (Sciberras 

& Tanner, 2024). This practice limits users of Instagram in the visual content they publish on the 

platform and many, according to Sciberras and Tanner (2024), therefore adopt a strategy of posting 

mainly text-based illustrations. Additionally, Instagram’s algorithms show users posts in a feed that 

is not in chronological order but instead show posts first that users are expected to be most 

interested in based on earlier interactions with similar posts (Leaver et al., 2020). Instagram also 

inserts posts into a users’ feed that are not from followed accounts, but instead from accounts that 

post similar content. This could affect organisational communication in both a positive and a 

negative way: if their posts receive large amounts of interaction, their reach may be amplified, but if 

their posts go unnoticed by users, they may be shown to even fewer users in the future. 

 

3. Theory and method 

Because Multimodal Critical Discourse Analysis (henceforth MCDA) helps us understand how 

language, images, and various audiovisual elements work together to shape perspectives that have 

the power to influence audiences to adopt certain beliefs and worldviews about, for example, sexual 

consent, it provides the paper’s theoretical and analytical point of departure. This approach, as 

described by van Leeuwen (2008), as well as Machin and Mayr (2012), is based on discourse 

analysis, which sees language as being able to accomplish actions, goals, and purposes. This is 

because the constituents of discourses, namely participants, processes, and circumstances, are 

semiotic choices made by the author of a given semiotic resource (Machin & Mayr, 2012). Due to 

these choices, these resources are a recontextualization of social practice (van Leeuwen, 2008). As a 

critical analysis, MCDA seeks to analytically question these choices made by authors, as they have 

the power to frame discourses in a certain way (Machin & Mayr, 2012). However, the approach in 

this paper does not assume meanings to be inherent to the text and much rather interpretations of 

potential meanings through the lens of the analyst. 

The multimodal aspect of MCDA finds its origin in Halliday’s metafunctional principle 

(Martinec & Salway, 2005), which suggests that semiotic resources have simultaneous meaning 
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potential which is structured in the three metafunctions (Halliday & Matthiessen, 2014). The 

addition that multimodality brings to a critical discourse analysis is a consideration of how semiotic 

resources of different kinds interrelate to recontextualize social practice (Ledin & Machin, 2018). 

Though other approaches exist to organising a MCDA analysis, the choice for this paper was made 

to systematise data according to the different semiotic resources, analysing them separately in detail 

and then combining the results of the analysis to reveal intersemiotic relations (Nørgaard, 2021), as 

this helps in mapping how meanings are created across different resources, allowing for a deeper 

understanding of which meanings are enhanced intersemiotic relations and which may only be 

present in one resource. 

The analysis of the verbal resources is informed by Halliday and Matthiessen (2014), 

supported by specific information on the Danish language by Andersen and Holsting (2015). The 

analysis of visual semiotic resources draws on Kress and van Leeuwen (2020), as well as Machin 

and Mayr (2012). Since videos are also included in the data set, the analysis of background music 

will draw on van Leeuwen (1999). Nørgaard & Jepsen ((2023) suggest to additionally examine the 

discursive strategies of inclusion and exclusion in the material, which will be attended to throughout 

the analysis. The analysis takes up both qualitative and quantitative aspects of the representation of 

sexual consent. The quantitative component of the analysis highlights the prevalence of 

representations, while the qualitative component give insight into what meanings these 

representations carry with them. Together, the analysis aims to give a well-rounded picture of the 

multimodal communication of the Instagram posts. 

A partial analysis was conducted in order to become familiar with the data set. The partial 

analysis revealed interesting results in regard to the participants and processes represented. 

Therefore, the verbal data was subsequently annotated with a focus on human participants and 

processes. Human participants were analysed in terms of participant roles, while the processes were 

analysed in terms of reflecting active or passive roles. To mirror the focus on human participants 

and processes in the analysis of the images, only the images containing human participants were 

analysed in the visual analysis. Both the verbal and the visual semiotic resources were then analysed 

in terms of discursive strategies, and the analyses were finally combined to examine intersemiotic 

relations. 

 

3.1. Data   

The data analysed in this study were collected on the social media platform Instagram, as the 

platform is popular among young Danes (Danmarks Statistik, 2023) and features content from 

multiple non-profit organisations. Other platforms, such as TikTok, are also popular among young 

people, but preliminary searches showed that they do not feature nearly the same amount of content 

about sexual consent published by Danish organisations. 

As previously described, Denmark only registers the existence of non-profit organisations, but 

not their exact focus. Hence, a different method of selecting organisations had to be found. Since 

the list of organisations focusing on sexual health by Sundhedsstyrelsen (2018) was published 

before some of the organisations relevant to sexual consent communication were founded, headlines 

of articles about sexual consent and the consent-based rape provision in newspapers and magazines 

on the database Infomedia were examined in order to find general sentiments in the public debate. 

Two searches were run with the following criteria and search results:  

 

• Search 1:  

o Search term: seksuel* samtykke* (in close proximity)  

o Time frame: 01-01-2023 to 31-01-2023  

o Sources: national and regional daily and weekly newspapers, magazines  
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• Search 2:  

o Search term: samtykkelov* (in close proximity)  

o Time frame: 01-01-2023 to 31-01-2023  

o Sources: national and regional daily and weekly newspapers, magazines  

 

The first search returned 50 unique results, while the second search returned 76 unique 

results. The two results were then combined, and duplicate headlines were removed, which 

generated a list of 118 headlines. Using the word frequency query provided in the Nvivo software, 

the following list of the 30 most frequently used words was generated (see table 1):  

 

Table 1: List of 30 most frequent used words in newspaper headlines. 

 

List of 30 most frequent words in newspaper headlines 

rape (voldtægt) 21  schedule (skemaet) 4  assault (overgreb) 3  

debate (debat) 16  rape case (voldtægtssag) 4  legal certainty 

(retssikkerheden) 3  

consent (samtykke) 16  rape cases (voldtægtssager) 4  court (retten) 3  

consent law (samtykkeloven) 12  prosecutor (anklagemyndig) 3  consent law (samtykkelov) 3  

aged (årig) 12  drop (droppe) 3  sex game (sexleg) 3  

covicted (dømt) 11  businessman (forretningsmand) 3  guilty (skyldig) 3  

young people (unge) 6  secondary school students 

(gymnasieelever) 3  

state attorney (statsadvokaten) 

3  

chronicle (kronik) 4  complained (klagede) 3  stealthing (stealthing) 3  

men (mænd) 4  woman (kvinde) 3  clarified (afklares) 2  

sexual (seksuelle) 4  man (mand) 3  all (alle) 2  

 

The result of these searches was then matched with three organisations that represent 

sentiments in the public debate, Ord mod Ord (Word against Word), Sex & Samfund (Sex & 

Society), and Voldtægtsofres Vilkår (Rape Victims’ Treatment). 

Ord mod Ord (henceforth OMO) was founded in 2023 (CVR API, n.d.-a). The organisation 

defines themselves as working towards the legal certainty (Danish: retssikkerhed) of boys and men 

in legal proceedings concerned with sexual consent (Ord Mod Ord, n.d.). The organisation also 

communicates about the consequences of the consent-based rape provision and seeks to revise the 

current state of the provision (Ord Mod Ord, n.d.).  

Sex & Samfund (henceforth SOS) is the largest and most well-known organisation for sexual 

health matters in Denmark and is a part of the International Planned Parenthood Federation, the 

organisation has a large influence on both sexual education in school, as well as the distribution of 

sexual health information to the general public (International Planned Parenthood Federation, n.d.). 

Founded in 1956, the organisation focuses on sexual rights and reproductive health (Sex & 

Samfund, n.d.). 

Voldtægtsofres Vilkår (henceforth VOV) was founded in 2020 (CVR API, n.d.-b). The 

organisation defines itself as working towards the fair treatment of victims of rape by the police, 

judicial system, society, and media (Voldtægtsofres Vilkår, n.d.). Additionally, the organisation also 

communicates about knowledge on the topic of rape (Voldtægtsofres Vilkår, n.d.). 

The organisations’ Instagram accounts were searched manually for content related to sexual 

consent. As OMO was only founded in 2023 and my aspiration was to analyse contextually similar 
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data, I selected a timespan for the data collection ranging from January 1st of 2023 until December 

31st of 2023. The data collection included posts with one or more images or videos, but did not 

include Instagram’s other features, such as Instagram Stories or Messages. As Bouvier and 

Rasmussen (2022) note, hashtags have decreased in use on some social media platforms, including 

Instagram, making hashtag searches a less reliable way of finding relevant posts. Therefore, any 

posts on the organisations’ Instagram pages within this time frame related to sexual consent, sexual 

boundaries, or conversely sexual violence were manually collected. This resulted in a data set of 51 

posts among the three organisations, 33 posts by OMO, 13 by SOS, and 5 by VOV. The data set was 

anonymised by removing names of persons or external organisations mentioned in the posts. 

However, the likeness of persons was not anonymised in order to retain analytical value. 

 

4.  Results 

This section will describe the results of the Multimodal Critical Discourse Analysis of the collected 

data. The results are organised topically via three themes: Gendered representations, Hinderances 

to understanding sexual consent, and Organisational responsibility. Due to the topical organisation, 

each heading contains varying amounts of visual and verbal analysis. 

 

4.1. Differences in the representations of women and men 

The representation of gendered roles is a crucial part of the analysis, as it reflects how the three 

organisations encourage young Danes to think about sexual consent in terms of gender. Though the 

most common recommendation for approaching sexual consent is to take a collaborative approach, 

an initial overview showed that this is likely not reflected in the collected data. 

This part of the analysis encompasses both the verbal and visual elements of the Instagram 

posts. In order to investigate the verbal representation of gendered role, my analysis focuses on 

transitivity, positions of prominence, and choices of lexical item, as suggested by Lischinsky (2018) 

and Numanbayraktaroglu (2019). The visual elements are examined with respect to transitivity. 

For the verbal analysis of transitivity, the data set was divided into process units, each 

containing one process and its associated participants. As can be seen from table 2 below, OMO 

verbally represents men considerably more than women, while both SOS and VOV verbally more 

frequently represent women. 

 

Table 2: Representation of women and men in organisations’ Instagram posts.  

 

 Total process units Feminine representation 

(% of total process units) 

Masculine representation 

(% of total process units) 

OMO 921 161 (17,5%) 258 (28,0%) 

SOS 821 244 (29,7%) 159 (19,4%) 

VOV 299 84 (28,1%) 14 (4,7%) 

 

Figure 1 below shows the ratio of how women and men overall, including both first- and 

third-person representations, are represented in active and passive roles. As can be seen from the 

figure, all organisations represent men in relatively more passive roles than women and OMO 

represents both gendered categories as less active than SOS and VOV. In OMO’s posts, men are 

most frequently active in relational processes and passive in material processes, while in SOS’ posts 

the active role most frequently reflected for men is a mental process, though they are also most 

frequently passive in material roles. Finally, though there is very little data for VOV, men are here 

most frequently portrayed as active in material processes and passive in mental and relational 

processes. 
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Figure 1: Percentage total feminine and masculine active and passive roles of total representation.  

 

 
 

For a more detailed view, the following two figures (figure 2 and figure 3) show how the ratios of 

the organisations differ when looking specifically at first- and third-person gendered 

representations. 

Figure 2 below shows the first-person gendered representations in active and passive roles. 

VOV does not represent participants in the first-person and there are therefore no results for this 

category. With the remaining two organisations, it can however be seen that there is a greater 

discrepancy between the representation of women and men in the Instagram posts by the 

organisation OMO. Here, men much more often represent themselves in passive roles than women 

do in the first-person. Additionally, in the first person, men most often represent themselves as 

being active in relational processes, while their representations in passive roles are mostly in 

material processes. 

An example of men being represented in passive roles can be seen in a post by OMO (2023d), 

where the representative of the organisation says: “Here [with rape cases] we see women and girls 

who have men sentenced to several years of unconditional imprisonment […]” (own translation, 

here and elsewhere). 

By the same token, OMO (2023c) portrays women as active, as in this example: “[…] if the 

girl or woman claims that the very second, they were together, there was no consent, then he can be 

convicted.” 
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Figure 2: Percentage first-person feminine and masculine active and passive roles.  

 

 
 

Figure 3 below shows the third-person gendered representations in active and passive roles. While 

both OMO and VOV represent women in relatively more active roles than men, their activities are 

very different. Men are mostly active in relational processes and passive in material processes in 

posts by OMO. Women, by contrast, are mostly active in material processes and passive in both 

material and relational processes in OMO’s posts. For VOV, men are most frequently active in 

material processes and passive in mental and relational processes, while women are most frequently 

portrayed, both actively and passively, in material processes. This can be seen in the following 

example from OMO (2023d): “Here we see women and girls who get men sentenced to several 

years of unconditional imprisonment.” 

SOS, by contrast, represents men in relatively more active roles. Here both women and men 

are most frequently portrayed in both active and passive material processes, as in this example (Sex 

& Samfund [@sexogsamfund], 2023b): “At the Christmas party, a colleague dances closer and 

closer to Mette from marketing. The colleague rubs against her on the dance floor. When she 

moves, the colleague moves with her.” For context, the gender of the colleague is here indicated in 

the video where a man is seen dancing and getting closer to a woman. 
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Figure 3: Percentage third-person feminine and masculine active and passive roles. 

 

With regard to positions of prominence, the theme-rheme structure of the verbal data set was 

analysed at the sentence-level. Halliday and Matthiessen (2014) describe that authors make choices 

in regard to what they place in the theme of a sentence. It is therefore a way that the organisations 

can give prominence to certain participants or meanings and can thus indicate the organisations’ 

concerns. My analysis finds that all three organisations feature gendered representations as the 

theme, though the frequency varies, as seen in figure 4. OMO does so in 19,6% of 403 sentences, 

while SOS does in 19,8% of 329 sentences, and VOV does in 16,7% of 120 sentences. While SOS 

and VOV both more frequently foreground women by representing them in the theme of a sentence, 

the inverse is the case for OMO, which relatively more frequently places men by placing them in 

the initial position of sentences. 

 

Figure 4: Differences in gendered theme-rheme structure between organisations. 
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The analysis of lexical choice focuses especially on the organisations’ choices in regard to the 

representation of women and men. Some posts in the data set, however, do not directly clarify the 

gender when referring to broader categories, such as victim and perpetrator or accuser and accused. 

As statistics show (Statbank, n.d.) that the principal victims of sexual assault are women and the 

principal perpetrators are men, here I treat references such as ‘victim’ or ‘accuser’ as lexical choices 

in the gendered category of ‘woman’, while choices such as ‘perpetrator’ or ‘accused’ are assigned 

as a lexical choice in the gendered category of ‘man’. The reverse of these choices, women being 

the perpetrators and men being the victims of rape, can also very much be the case. However, both 

the abovementioned statistics and the contextual information of the posts, such as OMO’s mission 

to defend accused boys and men, lead to the choice of including these terms in the commonplace 

gendered understandings of them. 

The results of the analysis can be seen in table 3 below. It can be seen that OMO refers to 

women in a range of ways, both as ‘women’ and ‘girls’, but also as ‘victims’ or ‘accusers’, and less 

often as ‘wife’. SOS’ representations of women in large parts are characterised by speech in the first 

person. VOV almost exclusively represents women and frequently identifies them as ‘victims’ or by 

their function, such as being a student or a board member. Men, however, are most frequently 

identified as ‘perpetrators’ by the organisation. 

Table 3: Overview of the results of the analysis of lexical choice. 

OMO Semiotic choices SOS Semiotic choices VOV Semiotic choices 

Fem Mas Fem Mas Fem Mas 

Wom*n (31) 

She (30) 

Girl* (21) 

I (18) 

One (Danish: 

man) (9) 

Some* (7) 

Rape victim* 

(7) 

Accuser* (6) 

Victim* (6) 

[Name] (5) 

Person* (5) 

Other* (4) 

They (4) 

You (3) 

Injured (3) 

Wife (2) 

Teaching 

assistant (2) 

50 percent (1) 

Complainant* 

(1) 

One (Danish: 

en) (1) 

Chairman (1) 

I (68) 

One (Danish: man) 

(54) 

M*n (44) 

He (30) 

Boy* (23) 

[Name] (14) 

They (13) 

One (Danish: en) (4) 

Defendant* (4) 

Rapist (Danish: 

voldtægtsforbryder) 

(3) 

Accused (3) 

Brother* (3) 

Many (3) 

Rapist (Danish: 

voldtægtsmand) (3) 

Citizen (2) 

Boyfriend (2) 

Human (2) 

Guilty (2) 

Son (2) 

Innocent (2) 

Person in custody (2) 

Friend (2) 

Other (1) 

Consent-convicted 

(1) 

I (181) 

One (Danish: 

man) (28) 

She (20) 

You (5) 

Friend* (3) 

Wom*n (2) 

Girl* (2) 

[Name] (1) 

One (Danish: 

en) (1) 

Girlfriend (1) 

I (67) 

He (47) 

You (10) 

M*n (6) 

One (Danish: 

man) (4) 

Boy* (3) 

Colleague* 

(3) 

Person* (3) 

Many (2) 

Some* (2) 

Friend (2) 

One (Danish: 

en) (1) 

Guy* (1) 

Person in 

question (1) 

She (28) 

Victim* (16) 

[Name] (10) 

Rape victim* 

(8) 

Activist (3) 

They (3) 

Board member 

(2) 

Citizen (2) 

Front person 

(2) 

Co-founder (2) 

[Username] (1) 

Foreperson (1) 

You (1) 

Communication 

student (1) 

Perpetrator* 

(5) 

They (3) 

M*n (3) 

One (Danish: 

man) (2) 

More (1) 

He (1) 
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In visual representations, the organisation OMO represents men in 37,1% of images and video 

scenes, while representing women in 40,3%. While different men are portrayed in the images, the 

only woman portrayed is the chairperson, who frequently appears in posts where she responds to 

comments. Men, on the other hand, are portrayed in various ways, some of them in blurred black-

and-white images, while another tells his story while sitting in front of the camera as though he was 

being interviewed. 

The organisation SOS visually represents male participants in 21,8% and women in 43,6% of 

the visual elements. Both women and men are represented in various ways in the organisation’s 

posts. Some of the visuals feature women and men in an interview-style setup, where they sit alone 

in front of the camera, while other posts include more impromptu interviews with festival guests 

and others again seem like photoshoots. In the images and videos where more than one participant 

is featured both women and men are assigned an active role visually. This can, for example, be seen 

in that both women and men are shown in verbal or material actions. It is, however, noticeable that 

the representatives of the organisation that are shown in the posts, who can be identified by their 

clothing that is affiliated with the organisation, are most frequently women. 

The organisation VOV does not visually represent men and represents women in 13,6% of 

images. Women are here represented as part of a newspaper article that the organisation shared on 

their Instagram profile. The images themselves are cropped in the same manner; however the 

backgrounds, angles and distances are different in each image. 

 

4.2. Hinderances to understanding sexual consent 

This part of the analysis focuses on the verbal communication of the three organisations’ Instagram 

posts. By examining the organisations’ posts for what is foregrounded, backgrounded or added, this 

section identifies the presence of rape myths, condescending representations of rape victims, 

misinformation about consent-based rape provisions, and the portrayal of sexual assault as an 

individualised experience. 

 

4.2.1. Representation of rape myths 

For the analysis of the rape myths represented in the three organisations’ verbal communication 

about sexual consent, each Instagram post was examined in its entirety, as the manifestation of rape 

myths may at times span over several sentences of the entire post. This also means that several rape 

myths may be represented in a single post. 

The analysis revealed that two out of the three organisations, OMO and SOS, represented rape 

myths in their Instagram posts, while the only organisation that did not was VOV. However, which 

rape myths were incorporated varied between the remaining two organisations. 

OMO most frequently featured the rape myth of questioning whether the rape took place, but 

in multiple posts also included the rape myth of narrowing of what constitutes rape. SOS, on the 

other hand, featured less rape myths overall, and also included different rape myths. SOS’ Instagram 

posts most frequently featured the rape myth of removing the perpetrator’s responsibility and the 

rape myth of blaming the victim. 

The first rape myth presented previously, which focuses on blaming the victim, is exemplified 

in the following Instagram post by SOS from August 23rd, 2023, in which a young woman is 

speaking: “It's so hard to define, also because I can look back and hear myself saying "We're not 

going to have sex", perhaps it is being said a little too seductively or flirtatiously.” (Sex & Samfund 

[@sexogsamfund], 2023d). This example also shows how self-blame intersects with victim blame, 

as the young woman adopts a common trope of victim blaming to describe her own actions in the 

situation. 

A post by OMO from July 5th, 2023, where the organisation states that “It is not only terrible 

for these boys and men to have their lives ruined, itis also an insult to the real rape victims to have 
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their experiences equated with something that no one in their right mind would associate with rape.” 

(Ord Mod Ord [@ordmodord], 2023b), which represents the second rape myth, narrowing of what 

constitutes rape. 

The third rape myth, which focuses on removing the perpetrator’s responsibility is evident in 

the same post by SOS from the August 23rd, 2023: “So I get that he didn't quite understand that my 

"no" wasn't a real no.” (Sex & Samfund [@sexogsamfund], 2023d). 

Finally, the post by OMO from June 14th, 2023, which says: “We don't believe that women 

only give false reports, but it happens.” (Ord Mod Ord [@ordmodord], 2023a) shows the fourth 

rape myth of questioning whether the rape has taken place. 

 

4.2.2. Representation of rape victims 

Especially the organisation OMO employ a number of discursive strategies that question the injured 

party’s victimhood, which both dissuade rape victims from defining a sexual assault as such and 

defining themselves as victims of sexual assault but also play into stereotypical understandings of 

rape. 

Firstly, the bias that is introduced by encouraging readers to focus on the actions of the rape 

victims by calling them accusers in newspaper headlines (Franiuk et al., 2008) may also be present 

in Instagram posts. This can be seen in a post by OMO (2023h) from the August 8th: “It is therefore 

very difficult to prove one's innocence, as there is usually no objective evidence in these cases to 

judge from and thus only the allegations of the accusing party.” (emphasis added). This is enhanced 

when the organisation compares accusers or alleged victims to, what they call, real rape victims. 

This can be seen in a post by the organisation from July 5th, where OMO (2023b) states: “Because 

as long as any girl or woman can walk into a police station in Denmark and claim to have been 

subjected to the same things that actual rape victims are subjected to, every boy and man will be in 

danger of being accused and convicted of this crime!” (emphasis added). Not only does this directly 

question girls’ and women’s victimhood by comparing them to a stereotypical understanding of 

what a rape victim is but it also plays into the rape myth of narrowing of what constitutes rape (Det 

Kriminalpræventive Råd & Epinion, 2023). 

Furthermore, OMO also uses the technique of scare quotes, placing both the aggrieved, the 

perpetrator, and the criminal act in scare quotes. While it is not possible to ascertain in this analysis 

what the intention of the organisation in using these scare quotes was, both Bohner et al. (2003) and 

Gutzmann & Stei (2011) conclude that authors frequently use them to indicate that readers should 

infer an alternative meaning from the word within the quotes or that the author repeats another 

author's words but is opposed to its previous meaning. In either case, placing the word aggrieved in 

scare quotes, as OMO (2023h) did in a post from the August 8th, where they state: “Even if this is 

concrete evidence such as text messages where the "aggrieved" themselves acknowledge that there 

was no assault.” (emphasis added), lets readers know that the organisation is opposed to the notion 

of an aggrieved or a victim and wishes to reverse the word’s meaning. This also plays into the rape 

myth of questioning whether the rape has taken place (Det Kriminalpræventive Råd & Epinion, 

2023) by implying that an aggrieved person may not actually be aggrieved. 

 

4.2.3. Misinformation about the consent-based rape provision 

In making their disapproval of the consent-based rape provision known, OMO also reproduces 

misinformation about the provision. OMO (2023g) mischaracterises what is required for consensual 

sexual interactions, like in a post from September 29th, where a member of the organisation states: 

“You have to make a declaration of consent on a piece of paper or on video.” The organisation also 

erroneously states that only men must obtain sexual consent, as only men, according to OMO, have 

the obligation of clarification (Ord Mod Ord [@ordmodord], 2023f). OMO (2023e) also 

misrepresents the consequences of being sentenced for rape according to the new provision, which 
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can be seen in their post on October 2nd, where they state that “[…] you have to practically stop the 

intercourse throughout and keep asking: do you still want to have sex with me? - if you don’t get a 

yes all the time, you can in principle be sentenced to up to eight years in prison without parole for 

rape.” 

 

4.2.4. Sexual assault as an individualised experience 

One notable process in the data set, and especially prevalent in the data by SOS, was the process “to 

experience” (in Danish: “at opleve”). 16 different times, the organisation uses this process to 

describe young people ‘experiencing’ sexual harassment or sexual violence. 

Using the process “to experience” allows the organisations to focus on the sexual assault 

victim and their perception of the sexual assault, but also risks obscuring the perpetrator and, in the 

process, removing their responsibility for the assault and placing it on the victim instead. Passive 

constructions, as well as other ways of communicatively avoiding describing the perpetrator or the 

sexual assault situation are also used by the organisation in their Instagram posts. For example, in 

one of their Instagram posts, SOS represents a sexual assault situation as follows: “And there was 

an experience where we had sex and we had kind of agreed to it, but along the way I kind of change 

my mind. I express it both verbally and also with my body language. And it still happens.” (Sex & 

Samfund [@sexogsamfund], 2023a). An example of avoiding mention of the sexual assault itself by 

focusing on the surrounding situation can be seen in one of SOS’ (2023c) video-based posts here: 

“And I'm sleeping there [at his place], like, and I don't remember getting there, but I had somehow 

found my way there. And then we talked a couple of days later, and he said we had been together.” 

(clarification added). 

 

4.3. Organisational responsibility 

This section explores how the three different organisations handle communicating about sexual 

consent. Their communication is established multimodally, and the effects of the multiple resources 

play an important, but occasionally not overtly obvious, role in organisational positioning. The 

section will employ the multimodal method of the paper to examine the organisations’ use of 

Audiovisual elements, the Indeterminacy of sexual consent, and the in- or exclusion of Expert 

voices. 

 

4.3.1. Audiovisual elements 

Out of the 25 video-based Instagram posts of the entire data set, in 21, a gloomy mood is created 

through various audiovisual elements. While these may not be immediately obvious, they play a 

role in creating the organisation’s chosen mood. 

18 of OMO’s 21 video-based posts feature a dark vignette, which frames the individual 

speaking in the video. This lowers the modality of the colours in the video and reduces the overall 

palette of the video. Additionally, this vignette also reduces the setting of the video as it is covered 

by the vignette or fades into the shadow of it. This also has the effect of directing  focus towards the 

individual speaking, as they are framed by the vignette and are the only element of the video which 

retains higher modality. 

Similarly, both the previously mentioned video-based posts by OMO and three of SOS’ video-

based posts feature blurring effects that also reduce the modality of the images that have the effect 

added to them. Contrary to the previously described vignettes however, the blurring filters do not 

increase focus on the central participant of the scene. Instead, the blurring filter works to obscure 

the identity of the participant as well as the general setting of the scene. In OMO’s case, the images 

often feature, what seem to be, distraught men who bury their head in their hands or otherwise look 

distraught, adding to OMO’s narrative of young men being accused of crimes they did not commit. 

In SOS’ case, the blurred filter is overlayed over video footage of bedrooms, streets, and night 
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clubs. Here, the blurred footage seems not so much as a warning as to which consequences the 

viewer may experience in regard to sexual consent, but more as setting the scene for which 

circumstances may lead up to situations in which sexual consent is relevant.  

Finally, the three video-based posts by SOS also feature music at the beginning and at the end 

while the blurry video footage is playing. The piece of music chosen by SOS for these three videos 

is non-rythmic and non-melodic but rather focuses on a layered sound quality. It features a low-

pitched relatively consistent undercurrent and a higher-pitched more irregular overlay. This creates 

a kind of tension where the undercurrent and overlay at times harmonise and at times mismatch, 

altogether making for a disjunctive articulation that makes for an uneasy viewing experience. In one 

of the videos, this music is then abruptly interrupted by another piece of music, which features a 

heavy beat and repetitive and energetic rhythms. As this video specifically covers sexual consent at 

parties, the music introduces the theme of the video. 

Together, the organisations’ choices of audiovisual elements evoke a sense of tension and 

gravity. This may lead to viewers understanding the topic of sexual consent as potentially dangerous 

or difficult. 

 

4.3.2. Indeterminacy of sexual consent 

With regard to the discursive strategies of fore- and backgrounding (Nørgaard & Jepsen, 2023), 

many of the organisations’ posts foreground feelings of confusion regarding sexual consent and the 

consent-based rape provision. In some cases, the Instagram posts suggest that the sexual experience 

in question may fall somewhere in a grey area or that sexual consent can be looked at through a lens 

of dilemmas, both suggesting that sexual consent is something difficult and complicated. This 

ambiguous representation of sexual consent could lead to uncertainty among users, potentially 

hindering their understanding of clear sexual consent. An example of this can be seen in an extract 

of a video-based post by SOS (2023d) from August 23rd, where a young woman states: 

And then suddenly you're at his place and that's where it gets really hard for me. I 

clearly said no in the build-up to the sex, but I didn't say no once the sex started. I didn't 

say no on the way home in the taxi and I don't say no at his place. And I didn't say no 

when he kissed me. That's where it's hard, because I haven't said, "I don't want to" but I 

also didn’t say, "I want to" either. So, I think it's a bit of a grey area. 

The example above shows how ambiguity and uncertainty is constructed through repetition of 

negations, which frames sexual consent as being a possible interpretation of an absence of both 

affirmation and refusal. Sexual consent therefore becomes a lack of an action instead of an action, 

which makes it inherently ambiguous. The speaker also explicitly classifies the situation as a grey 

area, alongside the previous negations, suggesting that the outcome was due to gaps in 

communication or understanding. This supposed grey area places consent between the no-means-no 

model and the yes-means-yes model, where the initial refusal should suffice for the former 

approach and the absence of explicit consent is of concern for the latter. This also adds to the 

ambiguity, as sexual consent is then based on implication rather than clear communication. 

Additionally, 47 out of the 51 total Instagram posts focus on non-consensual sexual situations, 

while only 4 focus on how to communicate and understand sexual consent. Furthermore, the few 

posts that do focus on sexual consent are image-based posts with multiple text-heavy slides. Image-

based posts may have decreased reach on Instagram, as users now seem to prefer video content. 

 The preference for video content suggests that messages about sexual consent may not be reaching 

the audience as effectively. 

The organisations also do not consistently identify sexual assault as such but frequently refer 

to it as ‘boundary-crossing sexual advances’, ‘something boundary-crossing’, and even just 
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‘something’. Previous studies have addressed that few survivors of sexual assault feel comfortable 

calling themselves victims of sexual assault and the organisations may intend to frame sexual 

assault broader to include those viewers who do not define themselves as victims of sexual assault. 

However, at the same time, framing sexual assault broadly also invites ambiguity and makes the 

specific context unclear for the reader. This lack of clarity can dilute the seriousness of the issue and 

make it harder for viewers to recognize and understand sexual boundaries and consent. 

 

4.3.3. Expert voices 

In regard to expert voices, the organisations seem to use the discursive strategy of exclusion. While 

the organisations obviously produce the videos and expert opinion therefore may inform the posts, 

none of the organisations, either visually or verbally, represent expert voices in their Instagram 

posts. Omitting expert voices means that the statements by the represented participants are not 

clarified with expert opinions. For example, SOS (2023a, 2023c, 2023b) published three videos in 

succession (August 23rd, 2023, to August 25th, 2023) in which the interviewees draw on rape myths 

to tell about their personal experiences with sexual non-consent. The videos could well have been 

ended by inviting an expert on sexual consent to speak about sexual consent and the interviewees’ 

stories of non-consensual sexual experiences but instead the video ends with short clips of the 

interviewees spliced together with blurry B-roll footage of young people at parties, in the city or 

kissing. 

Including expert voices could provide authoritative insights, as well as help debunk myths and 

misinformation around the consent-based rape provision and sexual consent in general. Experts 

could offer clear definitions, legal perspectives, and practical advice on navigating consent, thereby 

enhancing the educational value of the posts. 

 

5.  Discussion 

5.1. Organisational roles in reinforcing or challenging sexual consent messaging 

My analysis shows that OMO visually represents women slightly more often than men, while 

verbally representing men more frequently than women. However, this increased representation of 

men is relatively more in passive roles than women. OMO’s Instagram posts also feature all four of 

the rape myths laid out in the IRMA-DK scale (Det Kriminalpræventive Råd & Epinion, 2023), 

however mostly focusing on the myth of questioning whether the rape has taken place and 

narrowing of what constitutes rape. Finally, OMO actively promotes misinformation about sexual 

consent in their posts, where they distort both the facts around practicing sexual consent and the 

legal consequences of not practicing it while also presenting sexual consent as something generally 

difficult and dangerous verbally and audiovisually. Overall, OMO promotes the reversal of the 

consent-based rape provision and focuses on the danger for young men to be accused and sentenced 

for sexual crimes they did not (knowingly) commit. 

While SOS visually represents women twice as much as men and also verbally represents 

women more frequently than men, the organisation’s verbal representation of men in relatively 

more passive roles mimics that of OMO. SOS also represents rape myths in their Instagram posts 

and the ones most frequently featured, though less than OMO, are the myths of blaming the victim 

and removing the perpetrator’s responsibility. In multiple posts, SOS also presents rape as an 

individualised experience and obscures the perpetrator by relying on the process of ‘experiencing’ 

sexual assault. Both audiovisually and verbally, the organisation also presents sexual consent as 

something difficult or dangerous, which is especially noticeable when the participants speak of the 

grey areas or dilemmas of sexual consent. Overall, the organisation seems to promote that sexual 

consent is important and that the new consent-based rape provision is a good change but also that 

sexual consent is difficult and that sex, maybe especially for young people, can be a grey area. 
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VOV does not feature men visually and verbally represents men in very few instances. But 

the organisation still verbally represents men in relatively more passive roles than women. VOV 

does not feature any of the IRMA-DK scale rape myths. While VOV by and large supports the 

consent-based rape provision, the organisation principally focuses on the insufficient support for 

rape victims in Denmark. 

 

5.2. Gendered responsibility and agency 

Throughlines between the organisations are shown by my analysis to be that women are relatively 

more often placed in an active role. This could be argued to award women agency in relation to the 

topic of sexual consent, but it also simultaneously makes sexual consent the responsibility of 

women. 

While communicatively giving women responsibility in relation to sexual consent is not 

surprising, as women have the responsibility for contraception (Nørgaard & Jepsen, 2023), the 

ascription of agency, however, is interesting as the main demographic group of victims of sexual 

assault is women, with the perpetrators of sexual assault, mostly men, arguably have more agency 

in the situation and the sexual non-consent (the agency) of women is overridden. Simultaneously 

the data set represents men, by virtue of their more passive roles, as having less responsibility for 

sexual consent and also having less agency in situations that are related to sexual consent. 

Looking at the intersemiotic relations, we can see that OMO’s Instagram posts show a discrepancy 

between their visual and verbal gendered representation. SOS’, as well as VOV’s, verbal and visual 

foregrounding of women means that the intersemiotic relations are consistent, but the increased 

first-person representation of women also seems to coincide with men being represented in more 

passive roles. 

As previously established, while not all men perpetrate sexual violence, the majority of 

perpetrators are men and the majority of the victims are women. In the data there are a few 

instances of men representing themselves and there are no instances of men representing themselves 

in the role of a perpetrator. Most represented women, who are most often the victims of sexual 

violence, are also hesitant to name or speak directly of the perpetrators. In the Instagram posts a 

situation hence arises where perpetrators are occasionally spoken about but largely omitted. This, 

for example, can be seen in the frequent use of the process of ‘experiencing’ in relation of sexual 

assault, which allows the individual and the organisation to circumvent naming perpetrators and 

thereby both individualises and subjectifies sexual assault. It suggests that the experience may only 

be something the woman perceived as sexual assault and thereby also serves to individualise the 

experience, as it is now the responsibility of the woman that is foregrounded. 

The results of my analysis may not be surprising on a global scale, where research has found 

similar tendencies in other national contexts. However, the Danish self-understanding frequently 

advances an image of gender equality and progressive values. My analysis shows that the 

organisations do not communicate in accordance with this self-understanding. While my analysis 

only focuses on three organisations and therefore cannot claim to provide an overview of all 

communication about sexual consent in Denmark. However, Flyvbjerg (2004) notes that strategic, 

as opposed to representative, case selection can increase generalisability. The analysis takes this into 

consideration and therefore two organisations that represent either end of the spectrum as far as 

public opinion about the sexual consent law go, as well as the larges Danish organisation concerned 

with sexual health were chosen. This was done in an attempt to gain the broadest possible picture of 

communication about sexual consent by non-profit organisations on social media. 

 

5.3. Discursive presence of rape myths 

In my analysis, I specifically focused on the representation of rape myths in the organisations’ 

Instagram posts. While all four rape myths of the IRMA-DK scale were represented in the data set, 
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it was maybe most surprising that SOS, as an organisation that was an advocate for the 

implementation of the consent-based rape provision, represents rape myths in their Instagram posts. 

While it is predominantly in the video-based posts that feature interviews in which young Danes 

speak to their experiences with sexual non-consent, it is still surprising that SOS did not choose to 

follow up the young participants’ statements with clarifications by their own experts. Research 

exists about sexual assault survivor’s hesitancy in labelling the sexual assault that was perpetrated 

against them as such, and it therefore seems pertinent to both include this information and 

simultaneously dispel the rape myths that young Danes may rely on to explain away what they 

perceive to be uncomfortable sexual situations. 

 

5.4. Limitations of the present paper 

As there is currently no registry of organisations communicating about sexual consent, the three 

organisations chosen for this study, despite best efforts to ensure representativeness, may in fact not 

represent the general communication about sexual consent in Denmark. Nonetheless, this study 

shows how the three organisations, which had most overlap with the discourse found in newspaper 

headlines, communicated about sexual consent in the time frame of data collection, giving an 

insight into some aspects of the communication in the Danish media landscape. This study also 

focuses on mapping the current understanding and communication of sexual consent, which is why 

a longitudinal perspective was not included. Examining the change in understanding and the volume 

of published material surrounding sexual consent would be an interesting avenue of future research. 

Finally, this study has focused on analysing the final communication product, not the considerations 

that went into the production of the Instagram posts or the reception of the finished posts by 

Instagram users. 

 

5.5. Future perspectives: Nuance and clarity 

The public discussion in Denmark about sexual consent has often been characterized by a focus on 

nuance and the complexities of the topic. This emphasis on the grey areas and dilemmas of sexual 

consent, while important, may inadvertently obscure young Danes’ understanding of what sexual 

consent actually entails. 

As highlighted in both the literature review and the analysis, much of the discourse in 

Denmark portrays sexual consent as a challenging and difficult concept. This portrayal can lead to 

confusion and uncertainty, making it difficult for individuals to understand clear and straightforward 

principles of sexual consent. Harris (2018) discusses a similar issue in an American context, arguing 

that framing sexual consent as inherently difficult perpetuates the common stereotype that sexual 

assault results from misunderstandings or miscommunications. This stereotypical understanding 

also feeds into the rape myth of removing the perpetrator’s responsibility. While verbal clear 

communication has been researched, and some suggestions have been given as to how to make 

sexual health communication more inclusive and clearer, other multimodal aspects of clear 

communication have yet to be developed. Additionally, it would also be interesting to examine 

young Danes’ perceptions of the analysed Instagram posts in order to better understand what 

understanding they gain from social media content about sexual consent. 

 

6.  Conclusion 

This paper provides insights into multimodal discourses about rape myths, sexual consent, and 

gender roles in Danish non-profit organisations’ Instagram posts. The paper’s findings highlight 

how the organisations’ communication verbally represent men in relatively more passive roles 

compared to women. Additionally, the organisations also employ different verbal strategies to 

represent rape as an individualised experience while simultaneously obscuring the perpetrators. This 
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perpetuates rape myths and also frequently presents sexual consent as a complex and difficult issue. 

This focus on difficulty, complexity, and nuance could be argued to hinder a clear understanding of 

sexual consent and could, alongside the ascription of sexual consent as the responsibility of women, 

be used as an excuse for sexual violence. The findings highlight a need for organisations to adopt 

more clear and inclusive communication strategies to improve young Danes’ understanding of 

sexual consent but may also reflect a wider need to reflect on the common Danish self-

understanding of having achieved gender equality and progressive values. 
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