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Assessing the Effect of China’s National Publicity Films
Through the Perspective of Public Diplomacy

By Cao Wei, Xia Yuchen

[ Abstract] This article empirically assessed the effect of China’s national publicity
film launched in Times Square in Manhattan, New York. To this end, the author gave
a set of general criteria and indicators to measure the effect of national publicity
films. Whether the publicity film was effective depends on whether American
people’s image perceptions of China were improved after it was launched.
Quantitative indicators are: the number of reports in the target country and the
predispositions of the reports; the target country people’s participation and their
predispositions; and the real behavior of the target country people. The analysis
revealed that the 2011 national publicity film did not achieve the anticipated effect.
The number of U.S. mainstream media reports was less than expected and their
evaluations were quite negative; the participation of American people was low and
the extent of the favorability both of the publicity film and China was not high; and
the launch of the publicity film did not trigger a travel boom to China. Accordingly,
this article suggested that the future implementation of China’s national publicity
films focuses on two aspects: first, pay attention to cultural differences and
enhance the comprehensibility of the discourse; second, practice what it preaches
and strengthen the credibility of the discourse.
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